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Tobacco regulation is accelerating

n

1962/1964

1965

Cigarette advertising on TV banned in
the UK (1970in US, 1980 across the EU)
1966
Health warnings required

on packaging in the US

1991

Sponsorship of sporting
events in the UK banned

2005

Canada introduces
Retail Display Ban

006

Smoking bans for all
enclosed spaces in Canada

2006

Chile bans sales within
100m radius of schools

S

2011 ®

Korean government approves

2011

Ingredients ban
introduced in Canada

A
2013 i 3 Australia introduces
Hungary licences Plain Packaging
cigarette sales ,

2017
UK Plain Packaging

2012
S

2017

FDA Announcements
Nicotine and Flavours

For Poses only

an 80% increase in cigarette prices

/4

™— Royal College of Physicians ('62) and US Surgeon General (‘64) publish
reports establishing a causal relationship between smoking and lung cancer

1984

Smoking ban on London Underground

o)

2000

Canada introduces
Graphic Health Warnings

2003

WHO publishes “Framework
Convention for Tobacco Control”

COP1: 2005

2010

Ban on cigarillos and flavours
75% GHW in Canada

2013

Brazil proposes menthol ban on cigarettes

2016

Tobacco Products Directive 2 implementation begins
in Europe (65% GHW, Characterising Flavour Bans,
manufacturing and reporting regulations)
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Plain Packaging is progressing...
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Countries with laws passed e
Australia  France New f
UK Ireland Zealand 41
Norway Slovenia Hungary R -
Georgia X
Countries with draft bills e '
7
Canada Chile South
Brazil Singapore  Africa
East Timor Tonga Uruguay
[ 4 /,
Belgium Nepal Sri Lanka 5
Ecuador Ghana Lithuania
Finland Gambia Russia
Thailand Malaysia Botswana

Turkey Venezuela
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TPD is not over...

Track & Trace implementation
Security Feature implementation

TNCO and other
Priority lists

Additives
Characterising Flavours

BRITISH AMERICAN
TOBACCO



More countries commit to tobacco end-game...
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» Plain Packaging Reducing nicotine
* Retail licensing * Licensing smokers
* Reducing license numbers * Maximum daily purchases

New Zealand
End-game 2025

Total Public Place-Smoking bans
75% excise

N A United Kingdom Plain Packaging
N4 End-game 2030 « Retail Display Ban

* Plain Packaging

Finland « High-fee retail licensing + Removing flavours
End-game 2040 * Limiting retail numbers * Raising taxes
» Retail Display Ban
\ _______J
i

» Plain Packaging « 2009+ No Smoking
» Retail licensing » Total Public Place-Smoking bans
* Retail Display Ban * 75% excise

Malaysia
End-game 2045
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The Anti-Tobacco Agenda is well populated...

¢
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Regulation Regulation Spread No regulation but Fringe issue
spreading on verge possible or likely research ongoing (+10 years)
(current) (<2 years) (2-4 years) (5-10 years)

For discussion purposes only e 6

I

\



And there is the Plastics Directive
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F|
WHO FRAMEWORK CONVENTION
ON TOBACCO CONTROL
Article 5.3




The end of the industry has been s
foretold many times but... BRITISH AMERICAN

TOBACCO

300
Adj EPS CAGR 9.8% p.a
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o

2010 2011 2012 2013 2014 2015 2016 2017
A Y = &
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2003
1st Health 1st Health Advertising banned The FCTC Tobacco display  Plain Packaging Menthol bans in the EU
Warnings in US Warnings in UK in South Africa is established  bansintroduced introduced
in Canada in Australia
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And our world was changed -

our ecosystem in 2010 BRITISH AMERICAN
TOBACCO
Cigars Oral/Snus
Swedish
Match
@3
licit RYO/MYO Traditional Tobacco
W e b
Qroms KTEE ?2:;;/ F"Altrla

Shisha/
e-shisha
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And our world was changed -

our ECOSVStem tOday BRITISH AMERICAN
TOBACCO
Oral/Snus THP Vape Liquids
Swedish . shops/online
. COSMIC FO
Match ﬁw gl. IQ0s Ousp mauy W"B}(w ppppppppppppp s
@ CHIC
llicit ( RYO/MYO ( Traditional Tobacco Subscriptions Tobacco
M Sz, : ' l ﬁ\’n‘i BRANDS - % pharma
| == s rea RockCreek
L ' ’ L Crams kGG ?2';2, F¥ At &4 IR
Cannabis Cannabis ) Shlsha/ Vapour Tobacco R&D >ocial
o marketplace e-shisha o » networks
WISP - - - vype JUUL insero - N
: = STARBUZZ =
2 clavte - e ... @VAPING ..
2z =3 e || e || =
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Consumer interests turn into opportunities

2020 NGP Industry CPTO (£bn)

11 14 30

Vapour

2016 2017 mEE 2020

vs. Cigarette NTO est. £300bn
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And we adapt our leaf strategy for the emerging challenges, (| .
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A

P

Q ©

Stakeholder Emerging Brand Focus Trend on Effectively
Scrutiny complexity on the Blend Chemistry service NGP
of regulation Knowledge




In conclusion
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» We believe the combustibles business will remain
a fundamental component of our Industry.

» However, we must offer a wide range of choices to consumers.
New Generation Products (NGP) will gain space.
» We do not expect NGP to impact farmers for a number of reasons:

» Our tobacco heating products use high-quality processed tobacco leaf

» Vapour products rely on extractions of nicotine from tobacco plants
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